Want a high-performance, easy-to-maintain retail f  oor?
Select porcelain

Retall stores want to invest their construction dollars into building materials that perform... and,
last. Nobody, especially those with establishments having high-traffic areas, wants to continually
replace their store’s flooring every four or five years. In the last two decades, porcelain floor tile
has become the material of choice for retail construction. Probably the first company to bring true

porcelain tile products to the states was GranitiFiandre, an Italian manufacturer.

Joy Klein is the Director of National Accounts of Trans Ceramica, Ltd.,
GranitiFiandre’s stateside operation. She stated, “With the growth of chain stores and new
concept developments in retail, the porcelain floor tile product selection continues to be a critical
component. One reason why porcelain tile has become so popular (in addition to its being an
environmentally- friendly choice) is that these materials are incredibly durable and thus, have a
longer life cycle, requiring less frequent disposal. Low porosity reduces the need for rigorous

maintenance; porcelain tiles require no waxing, sealing or coating.

“Flooring has been quoted to be one of the key elements of the in-store experience at the retail
consumer level,” continued Klein. “Keeping this in mind, today the technology for porcelain tile
products has brought many new and highly innovative options that retail store designers are not
afraid to implement in their work. We find many new porcelain tiles being utilized ~ from tiles that
look like concrete, suede, leather and wood, to bright, bold primary colors. Additionally, there are
porcelain products infused with metal that take on shapes. Many of these products are offered in
large size formats that allow for simple design patterns that subsequently can cut installation

costs.



“These new appearances and sizes are popular today because they add another element to the
overall design... without compromising cost. As a result, materials not really ideal for high traffic-
flooring due to wearability, maintenance and price concerns, are now offered in a strong durable

product like porcelain tile and can be used virtually anywhere in the retail space.

“The most popular colors specified for our customers are bright white and deep black tones... and
of course, natural earth tones. These bold, contrasting colors offer a clean back-drop for any
store. And tile products inspired by nature emulating granite, marble, and other stones not only

still look good and perform... designers continue to specify them.

“More importantly,” added Klein, “when specifying product it is important to understand both the
availability and capability of the tile being specified. For large roll-out programs, there will always
be a high demand for the material to be easily accessible. Along with price, service is another
crucial deciding factor for the specifier to consider. As with other products within a retail store, it
makes good sense to consider partnering with a tile supplier experienced in national programs.
This ensures timely deliveries and overall volume purchasing benefits.”

There are a number of items smatrt retail planners must keep in mind prior to embarking on the

selection and subsequent installation of porcelain tile material.

Klein recommends for installation of porcelain tile, keeping the selection simple by picking one or
two, no more than three main products to use together within a simple pattern. This procedure,
she states, will cut installation costs, but will give you the effect you're looking for. She also was
emphatic about working with the installation team during the decision-making process to get

input and confirmation that they indeed have the expertise to handle the upcoming project.

With regard to the tile product , Klein advises retailers to be sure what is specified will meet the
precise performance characteristics for the project, and that the same goes for the installation

system. Grout joints can be very challenging as far as maintenance goes. Today, there are high-



performance grouts that have anti-stain guarantees and are much easier to use than traditional

epoxies or Portland cement versions.

Maintenance — According to Klein, retailers must really push to understand the maintenance
required. For example, a product with more texture will provide higher slip coefficient of friction,

but therefore will require a heavier maintenance schedule.

Timeline — And last, Klein recommends that the retail construction team make sure the roll-out
team has very specific construction timelines so that the supplier can manage logistics for having
the tile and installation materials at the jobsite exactly when they are needed. As in just about

every business, when it comes to supplying and installing tile for a retail environment, deadlines

rule.

GeoDiamond from GranitiFiandre. Porcelain tiles illuminated with jewel-like embellishments.
These are available in bright, beautiful colors and sizes ranging from 48"x 24" to 8"x 8", along
with coordinating special pieces.



